
  
 
 

 
 
 

 
 

Isabel Marant teams-up with Montefiore Investment, which acquires a 51% 
stake in the company 

 
 
 
Paris, the 22nd of July 2016. Isabel Marant and Montefiore Investment, the reference investor in French 
service businesses, are pleased to confirm the closing of the acquisition announced last June. 
 
This partnership aims at providing the brand with additional resources to build on the existing platform 
and reach a new development phase, based on the progressive extension of its territories and its 
continuous international expansion.  
 
Isabel Marant, the Founder, declares: « I’m really looking forward to this exciting project for our Maison. 
Montefiore Investment is the strategic partner my team and I have been looking for to support our 
ambition”. 
 
Over the last twenty years, Isabel Marant has progressively emerged as an iconic brand in the fashion 
universe, embodying Parisian effortless elegance. The brand is distributed through 22 dedicated stores 
(of which 9 wholly owned) as well as in selective department stores and multi-brand POS across the 
world. Isabel Marant generates around € 150 million of revenues, 80% of which outside of France. 
 
 
About Isabel Marant 
 
For Isabel Marant, it all started in 1989 at the age of 22 with the launch of « Tween », a knitwear and 
jersey brand. In 1995, she runs her first show with her friends in the courtyard of a squat. Three years 
later, she opens her first store in a former art workshop. This store is still a landmark in the Bastille area. 
 
Twenty-two years and twenty-two stores later, everything changed but nothing is different… her vision 
remains the same. As a child she knew exactly what she wanted and did not want to wear. As a 
teenager, she created her own silhouette adapting menswear pieces. Since graduating from Studio 
berçot, she has been designing clothes for everyday situations and not just for magazines, clothes to 
walk the streets or ride a scoter. Not a single piece leaves her studio without her first trying it on.  
 
She promotes handmade and traditional craftsmanship, at the heart of her “garment ecology”. 
 
The Isabel Marant and Etoile (the more casual range launched in 2000) lines are distributed in over 800 
POS worldwide, including the most exclusive department stores such as Harrods, Harvey Nichols UK, 
Barneys, Bergorf Goodman in the USA and Lane Crawford in Asia.  
  
In Paris, New York or Hong Kong, Isabel Marant remains loyal to her ideals and to the team which has 
been surrounding her since the beginning. 
 
 
About Montefiore Investment 
 
Founded in 2005, Montefiore Investment is the leading investor in French locally supplied service 
businesses. In less than 10 years, the firm has demonstrated its ability to turn French SMEs into real 
European « champions ». Thanks to its deep sector expertise and know-how, Montefiore Investment 
successfully supports companies in their growth and transformation projects.  
Its past performance has enabled Montefiore Investment to establish itself as a reference mid-market 
investor. Based in Paris and managed by three Partners, Eric BISMUTH, Daniel ELALOUF and Jean-
Marc ESPALIOUX, Montefiore Investment has today about €1 billion of assets under management. Its 
investments include: B&B Hôtels, Homair Vacances, Avenir Santé, BVA and Interflora. 
For further information: www.montefiore.fr 
 


